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CHRISTMAS CELEBRATIONS
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HOW LIKELY ARE YOU/YOUR FAMILY TO CELEBRATE CHRISTMAS? LIKELY
BASE: 998 UK SHOPPERS
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SPEND LESS

Christmas decorations | -
Going out to pubs, bars and restaurants |
Christmas clothine |, o
Presents for other friends and family |, :0%
Christmas presents for close friends |1, 2o
Alcoholic drinks for the festive period _ 21%
Christmas presents for close family _ 17%
Treats and snacks to eat through the festive period _ 14%
Food for Christmas Day _ 13%
Soft drinks for the festive period _ 13%
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FOR EACH OF THE FOLLOWING PLEASE STATE WHETHER YOU THINK YOU'LL SPEND LESS, ABOUT THE SAME OR MORE THAN LAST YEAR: SPEND LESS
BASE: 858 UK SHOPPERS

SOURCE: SAVVY SHOPPER PANEL, 2019 | savvy




SPEND MORE

Christmas presents for close family | 17
Alcoholic drinks for the festive period | ¢
Treats and snacks to eat through the festive period — 13%
Food for Christmas Day | 1o
Soft drinks for the festive period | NN 0
Going out to pubs, bars and restaurants _ 10%
Christmas decorations | o
Christmas presents for close friends _ 8%
christmas clothing | 7
Presents for other friends and family _ 7%
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FOR EACH OF THE FOLLOWING PLEASE STATE WHETHER YOU THINK YOU'LL SPEND LESS, ABOUT THE SAME OR MORE THAN LAST YEAR: SPEND MORE
BASE: 858 UK SHOPPERS
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AGREE WITH THE STATEMENTS
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o
Discounts and offers influence what | buy as Christmas presents 1% 72%
b
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52%
9
I will hold off buying Christmas presents to see if there are discounts closer to Christmas 3% 52%
0
49%
56%
0,
I am more likely to buy items full price at Christmas time than at other times of the year a6%
48%
38%
| tend to buy the majority of Christmas presents at full price
47%
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PLEASE STATE THE EXTENT TO WHICH YOU AGREE OR DISAGREE WITH THE FOLLOWING STATEMENTS:
BASE: 858 UK SHOPPERS

SOURCE: SAVVY SHOPPER PANEL, 2019
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